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Yes, I k n ow, we’re not even half way th ro u g h
December and already I’m wishing you all
M e rry Chri stmas and info rming you that th i s
is our last issue until January (some of yo u
might be asking whether we actually do any
wo rk at all in December – we do, I p ro m i s e ) .

So how are you – and how are we – going to make it
th rough the incre a s i n gly cold and dark days up to, ove r
and beyond the Chri stmas and New Year bre a ks ? Where
will you get your fo rt n i g h t ly fix of the late st news, 
a n a lysis and product info rmation? 

Well, you might not be getting a paper product fro m
us th rough your let te r b ox, but we will be staying in to u ch
th a n ks to the inte rn et (after all, we pre a ch to you about
m a i n taining contact with your custo m e rs). 

AM-online is ga th e ring a growing fanbase among
reta i l e rs, manufa c t u re rs and the afte rm a rket – a l m o st
4,000 of you have re g i ste red with us since the site’s
re l a u n ch in June – and we will be using this facility to
keep you info rmed over the next four we e ks. 

But you wo n’t necessari ly have to keep logging on to
the we b s i te (www.am-online.com), although that opt i o n
is available. We will be sending out regular email 
b u l l etins each we e k, pro a c t i ve ly updating you with the 
l a te st happenings in the auto m ot i ve indust ry. 

If you want to re c e i ve these bulletins, but don’t th i n k
we curre n t ly have your email details, please let us know.
You can also re g i ster on the we b s i te and send us yo u r
fe e d b a ck on any issue concerning you. And while yo u’re
at it, why not send us your views on A M and how yo u
b e l i eve we can bet ter fulfill your needs.

To view AM-online you have to re g i ster by giving some
basic details about yo u rself and your job. Our daily and
we e k ly news updates are proving popular as are th e
re c ruitment emails and the Trade Sto ck section where
AM-online acts as an inte rm e d i a ry bet ween used car
reta i l e rs and sto ck locato rs .

We recognise the need for both A M and AM-online to
continue developing. To help us ach i eve this, we are
planning to send out an email survey early in the New
Year to ga u ge users’ opinions of www. a m - o n l i n e . c o m
and to enable them to put fo rwa rd sugge stions fo r
i mp rovement. Please help us by comp l eting the survey
– we need your view s .

So, Merry Chri stmas and a pro s p e rous New Year to all
our re a d e rs. Our next issue will arri ve at yo u r
businesses on January 14, 2005. Until then, to
stay up-to - d a te with what’s going on in yo u r
i n d u st ry, log on to our we b s i te or simp ly wa i t
for our news bulletins to arri ve on your deskto p
via email. 

THE BIG
P I C T U R E
STEPHEN BRIERS (stephen.briers@emap.com)

C a tch up with AM online
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“ We will be emailing
you in the New Year 
to gauge opinions –
we need your view s ”

Media House, 
Lynchwood, 
P e t e r b o rough Business Park,
P e t e r b o rough, 
PE2 6EA.
w w w. a m - o n l i n e . c o m

Fancy working for EMAP?

We thought we’d have  to
keep the A M bottle of
Champagne on ice over the
Christmas break – but an
11th-hour fax from Robert
Cooper of Cooper Bro s ,
W i s h a w, secured the prize for
the December 3 Little Picture .

The car featured was a
Fiat 1100, circa 1953
p i c t u red on the Turin test
track. It was one of scores of
1100s spawned since the
late 1930s, but a major new
generation known as the
‘nuova 1100’ or 103, was
i n t roduced at the Geneva
Motor Show in 1953.

While the body was
monocoque the rest was
p retty conventional for the
time – 36bhp 1,089cc four-
cylinder engine driving the

rear wheels through a four-
speed gearbox with column
mounted shift. By all
accounts it handled fairly
well, thanks to independent
f ront suspension with anti-
roll bar, compensating for the
rear leaf springs. 

The first major revision to
the 1100 range came in
1956 when the second
series, 103E/D, was re l e a s e d
in saloon (40bhp),
Trasformabile convertible,
estate Familiare and Tu r i s m o
Veloce (50bhp) variants.

Later evolutions of the
103E/D family were 103H or
1100 Lusso (1959-60) or
1100 Special and 1100
Export (1960-62), but not
1100D (1962-66) nor 1100R
( 1 9 6 6 - 6 9 ) . The last Italian
1100 made way for the fro n t -
wheel drive Fiat 128 in 1969
after a run of 340,000 units –
but it’s still being built in
India, mainly for taxi work.

Meanwhile, we’ll need
your educated guesses for
the oddball below by
January 5.

THE LITTLE PICTURE

THIS ISSUE: Plenty of time to re s e a rch this Little
P i c t u re – entries in by January 5, 2005, please

EU DESIGN RIGHTS POLICY F LAWE D
Un l i ke the UK, 16 EU member sta te s
a l l ow car manufa c t u re rs to re g i ste r
the design of visible re p l a c e m e n t
p a rts, i.e. body panels, lights and
a u to m ot i ve glass. Such re g i st ra t i o n
c o n fe rs design rights on carm a ke rs
and enables them to preve n t
independent manufa c t u re rs fro m
selling spare parts in EU countri e s
w h e re the design is re g i ste red.  

L a st Septe m b e r, the Euro p e a n
Commission announced a pro p o s a l
to amend the EU design dire c t i ve
a d o pted in 1998.  This dire c t i ve gave
Member Sta tes the option to
m a i n tain design rights for visible
s p a re parts. 

If the Commission’s proposal is
a d o pted by the Euro p e a n
Pa rliament and the Euro p e a n
Council of Ministe rs, this option will
cease and the EU market for such
p a rts will open to comp etition by
independents.  The annual value of
this market is approx i m a te ly 10
billion Euros.  

This ch a n ge is almost inev i ta b l e .
An essential policy goal of the EU is
to cre a te a European inte rn a l
m a rket within which goods fl ow
f re e ly. Yet, a UK-based independent
p a rts manufa c t u rer is curre n t ly fre e

to sell a replacement bumper in
Belgium but not in France.  And th e
ban on sales of independently
m a n u fa c t u red must - m a t ch parts in
place in many European countri e s
means key provisions of the 2000
b l o ck exe mption Regulation re m a i n
dead let te r.  

But the economic rationale fo r
the proposal is less satisfa c to ry.
T h e re are no clear indications th a t
the abolition of design rights will
h ave the dramatic impact some
expect on the prices paid by car
ow n e rs for spare parts.  

The Commission itself seems

s c e ptical, stating that pri c e s
“should” decrease. 

If the aim of the proposed re fo rm
is to cre a te a level playing fi e l d
b et ween carm a ke rs and
independent parts manufa c t u re rs ,
then one cannot ignore the fact th a t
c a rm a ke rs bear the additional cost s
of designing the parts in the fi rst
place.  The Commission reto rts th a t
o n ly 0.7% of a vehicle manufa c t -
u re r’s revenues on ave ra ge is spent
on developing body designs. 

H oweve r, when one is dealing
w i th comp l ex products, each cost
that is re qu i red to ach i eve th e
finished product can be made to
appear minimal by juxtaposing it
w i th ove rall income. In real te rm s ,
design cost s a r e s i g n i ficant and it is
h i g h ly re gret table that th e
Commission did not include in its
p roposal a plan for the fair fi n a n c i a l
c o mpensation of car manufa c t u re rs .
Catriona Hatton, partner, and
Aymeric Dumas-Eymard, associate,
Hogan & Hartson, LLP

A MA D V I S O R Y PANEL: Reg V a r d y Sir Peter Va r dy, Business consultant Sir Tom Fa r m e r, A A Sir Trevor Chinn, Pe n d r a g o n Trevor Fi n n ,L o o k e r s Fred Mag u i r e , B e n f i e l d Mark Squires, Ron Sewell Foundation Ron Sewell,
PSA Group Tod Evans, BMW (GB) Jim O'Donnell, VW Group Robin Wo o l c o c k , Nationwide Accident Repair Centres Michael W i l m s h u r s t , Loughborough University Jim Saker

Got an opinion you’d like to share? Don’t
keep it to yourself, email the A M editor at
s t e p h e n . b r i e r s @ e m a p . c o m

EU calls for a free flow of parts

A n other ta steful ca l e n d a r
The WI
has a lot
to answer
for since it
p i o n e e re d
– for
c h a r i t a b l e
p u r p o s e s
– the use
of ord i n a r y
f o l k
w e a r i n g
little more than an
enigmatic smile. 

As a follow-up to the
p ress office nudes in the
SMMT Press and PR
Guide 2004, Vo l k s w a g e n
G roup has got every Audi,
Seat, Skoda and VW
department – including
Finance and Legal – to
pose in the buff for its
2005 calendar. Its title is
‘Nice Lemons – the juicy
personalities of the
Volkswagen Gro u p ’ .

P i relli it is not, but for
every copy shifted, £5 is
donated to BBC Childre n
in Need. Phwooaarr-
Sprung Durch Te c h n i k ,
i n d e e d . . .
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